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Advertising Strategy 

 
Background 

Recruitment Advertising Strategy 
 
 
 

Summary 
 
Through this advertising strategy CSU has been able to increase the average number of applications per vacancy 
and attract a wider applicant pool.  The internal process for advertising is now be faster and smoother and has 
benefits to both Charles Sturt University and our applicants.   
 
The CSU advertising strategy includes: 
 

 utilising employment websites to our best advantage; 

 concentrating our national newspaper advertising on promoting CSU as a preferred employer and driving people 
into our website; and 

 utilising our local newspapers to highlight position titles, promoting CSU as a preferred employer and driving 
people into our website. 

 
In consultation with Marketing and Division of Information Technology, and approved via the Senior Executive 
Committee, all advertisements are now consistent in display and structure. Recruitment print advertising 
promotes CSU and directs job seekers to our CSU jobs webpage.   This strategy builds on the development of an 
employer brand that is consistent with the CSU brand. 
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Strategy 

 
Websites 
 
Job boards and websites are a key ŎƻƳǇƻƴŜƴǘ ƻŦ /{¦Ωǎ attraction strategy. 
 
All CSU positions (with the exception of internal vacancies) are advertised on the following websites: 

 Jobs@CSU 

 UniJobs 

 Seek 

 MyCareer   
 

Job seekers are able to submit their applications on line via the Jobs@CSU website.  Information relevant to 
choosing CSU as an employer is easy to access and navigate. 
 
Example: 
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Regional Newspapers 
 
CSU and position titles are advertised fortnightly in five regional papers (Albury-Wodonga Border Mail, Bathurst 
Advocate, Dubbo Daily, Central Western Daily, Wagga Daily Advertiser).  These advertisements are consistent in 
look, description and direct job seekers to our website to consider opportunities further. 
 
Example: 

 
 
National Newspapers 
 
CSU as an employer is advertised monthly in three national papers (Sydney Morning Herald, Melbourne Age, and 
the Canberra Times).  The advertisements appear in the news sections of the papers and direct job seekers to our 
website to consider opportunities further. 
 
Example: 
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Costs 
 
In the past Charles Sturt UniversityΩǎ ŀŘǾŜǊǘƛǎƛƴƎ Ŏƻǎǘǎ ǿŜǊŜ ƘƛƎƘ. In comparison, this strategy reduces costs by 
approximately 58%. Each advertisement that is placed (with the exception of internal vacancies) will cost a flat fee of 
$980.  
 
This cost includes; 

 the exposure of CSU in three national newspapers monthly, 

 the advertisement of position titles in five regional newspapers fortnightly and 

 the specific and detailed advertisement on the four web sites daily. 
 
You are still able to place ad-hoc advertisements outside this strategy, for example within industry journals, however 
these will be at an additional cost to the above. 
 
Jobs@CSU page 
 
The Jobs@CSU page has been updated and is now: 
 

 ƳƻǊŜ ŀǇǇŜŀƭƛƴƎΣ ŎƻƴǘŜƳǇƻǊŀǊȅ ŀƴŘ ŎƻƴǎƛǎǘŜƴǘ ǿƛǘƘ ǘƘŜ ¦ƴƛǾŜǊǎƛǘȅΩǎ ǎǘȅƭŜΤ 

 easy to navigate and user friendly. 

  
It also promotes and highlights the opportunities  of working at CSU and is a one stop shop which provides 
links and information about: 

o current vacancies; 
o Faculties and Divisions; 
o CSU campuses and locations; 
o application and interview tips; 
o removal and relocation information; 
o information for international applicants; 
o regional inland communities; 
o frequently asked questions; 

Potential applicants also now have the ability to subscribe to a fortnightly jobs alert email. As at July 2009 
there were over 600 subscribers to this newsletter.  

 
Specifically for our applicants: 
 

 at the click of the mouse potential applicants can read the advertisement, level descriptor and the duty 
statement including the selection criteria; 

 complete an on-line application form and submit directly to HR together with their attachments such as 
resume and selection criteria (there are also non-online methods available to submit an application); 

 each applicant will receive an immediate response email, acknowledging and thanking them for their 
application (for non online applications a letter will be sent to their home address); 

 ŀǇǇƭƛŎŀƴǘǎ Ŏŀƴ ŀƭǎƻ ǳǘƛƭƛǎŜ ΨǳǎŜǊ ŦǊƛŜƴŘƭȅΩ ǘƻƻƭǎ ǿƘƛŎƘ ŀǎǎƛǎǘǎ ǘƘŜƳ ƛƴ ǘƘŜƛǊ ŀǇǇƭƛŎŀǘƛƻƴΣ ŀŘŘǊŜǎǎƛƴƎ ǎŜƭŜŎǘƛƻƴ 
criteria and interview preparation. 

 
Benefits of this Strategy 
 
Å no advertising deadlines; 
Å rolling closing dates which means positions can be processed faster; 
Å improved forms which provides drop down menus, direct links to policies and procedures for easy reference 

and more user friendly templates for completion and submission; 
Å advertisements are now able to be viewed by a broader audience; 
Å lessens risk of losing applicants through delays; 
Å applicants can now apply online and receive an immediate acknowledgement 
Å website details all the benefits of working for CSU 
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Additional Resources 
 
The HR website has a number of resources to assist Managers with recruitment. Please visit the Bringing Staff 
Onboard section of the website for further information. 
 
If you require further assistance, your HR Liaison team are able to provide advice on your particular advertising needs. 


